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The	  magic	  wand	  of	  marke1ng!	  
(step	  aside,	  Harry	  Po?er)	  



Driving	  your	  firm	  to	  greatness	  and	  profits??	  



“Accountants	  probably	  don’t	  
want	  to	  hear	  this,	  but	  SEO	  is	  
probably	  dead	  in	  the	  water.”	  

-‐	  Rob	  Deans	  

*based	  on	  keyword	  or	  issue	  

*	  



When	  it	  comes	  to	  
SEO,	  the	  rich	  get	  

richer	  and	  the	  poor	  
don’t	  get	  a	  thing.	  





Search	  
Come	  
Buy	  

The	  Old	  Way	  	  



Search,	  Search,	  Chat,	  Engage,	  Click,	  
Download,	  Watch,	  Follow	  

Come,	  	  
Come	  again,	  	  

Come	  another	  1me	  

Buy	  

The	  New	  Way	  	  



“Gone	  are	  the	  days	  when	  
people	  had	  one	  touch	  point.”	  

-‐	  Rob	  Deans	  



Your	  Website	  Is	  Your	  Marke1ng	  Hub	  



© 
The	  Search-‐to-‐Sale	  Funnel	  

The Search-to-Sale funnel is copyright BGCN LLP 



Driving	  your	  firm	  to	  greatness	  and	  profits??	  







Your	  Website	  Is	  Your	  Marke1ng	  Hub	  



Your	  Website	  Is	  Your	  Marke1ng	  Hub	  



How	  do	  your	  prospects	  choose?	  



What	  1ps	  the	  scale?	  



Source: HubSpot http://cdn1.hubspot.com/hub/53/Marketing-Benchmarks-from-7000-businesses.pdf 



Content 

Target 

Strategy 

  

  



Strategy 
is	  an	  8	  leTer	  word	  



Priority List 

Action Plan 

Marketing Calendar 



Your	  content	  should	  be	  	  

Useful	  
Helpful	  
Relevant	  	  

To	  your	  
target	  
market	  



27	  Ideas	  for	  Content	  

1.  Ebook	  (ie	  credit	  control,	  payroll)	  
2.  Download	  a	  template	  (Business	  One	  Page	  plan)	  
3.  DiagnosJc,	  quesJonnaire,	  or	  survey	  	  
4.  Live	  event	  or	  seminar	  
5.  Webinar	  or	  online	  event	  
6.  Industry	  guide	  	  
7.  Benchmarking	  guide	  
8.  Online	  training	  session	  
9.  Webinar	  recording/replay	  
10.  Leaflet	  or	  brochure	  
11.  Factsheet	  
12.  Book	  review	  
13.  Industry	  or	  issue-‐specific	  Jps	  (inheritance	  tax,	  property	  owners,	  UK	  missionaries…)	  
14.  Free	  trial	  
15.  App	  download	  
16.  DemonstraJon	  or	  how-‐to	  
17.  Frequently	  Asked	  QuesJons	  (FAQ’s)	  
18.  Checklist	  



www.theprofitablefirm.com	  

Request	  your	  FREE	  
“27	  Content	  Ideas”	  



What	  about	  paid	  adwords?	  



What	  1ps	  the	  scale?	  



Paid	  search	  just	  helps	  the	  
right	  people	  spot	  you	  –	  

again.	  



1.  Know	  your	  target/niche	  area	  
2.  Create	  useful,	  relevant,	  helpful	  content	  for	  them	  
3.  Set	  it	  up	  on	  your	  site	  so	  you	  get	  noJfied	  

(automaJon)	  
4.  Promote	  that	  content	  using	  all	  available	  

channels	  

What	  can	  you	  do?	  
	  



@ProfitableFirm	  

Don’t	  forget	  your	  FREE	  
“27	  Content	  Ideas”	  


